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COVID-19 is a sudden global halt that is affecting people’s lives, organizations and the whole world
industry. Coldwell Banker Commercial Advantage is monitoring the national and the international moves
towards this pandemic in order to facilitate and support their clients lives and bring out solutions to the
real estate businesses across Egypt. It is a very challenging time yet, working on the short-term with its
guidelines will enhance the commercial sector and accelerate the bridging process of this economic
slowdown. This report is intended as a helpful summary of key parts of the COVID-19 impact on the real

estate sector.
COVID-19 crisis has changed the supply and demand in the real estate market. The rate of decline in the
levels of buying and selling reached around 50% as of Apr2020. The extent of the effects will depend upon
the duration of the economic shutdown, and will witness major changes regardless of whether the
coronavirus is short-lived or is here to stay. Social distancing may have to be practiced for the next 18
months as predicted to develop a vaccine.
On the demand side, it’s important to remember the rebound will happen, people will recover and things
will eventually bounce back, clients will start buying again, and all transactions that were put on hold will
finally happen. The cycle could look like a “V,” or possibly more of a narrow “U,” with a sharp drop but also
a strong upswing, coming at some time “hopefully” in H2 2020.
Life has to go on. So having the right perspective now will determine how you will come out of this
challenge.
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Recession OR Depression ?

DECISION DRIVERS
ENCOURAGING MOBILITY

 After the spread of COVID-19 all over the world, economists believe in economic crisis during 2020 may extend
to 2021, but the important question is it Recession or Depression?
 The difference between recession and depression is the duration, the world faced many recession cases which
stayed between 6 to 18 months, including the great recession at 2008 and 2009, so all economists forecast
economic recession during 2020 which may extend to Q1 2021 as all countries are doing their best to announce
for COVID-19 vaccine.
 It’s not the first time Egypt faces recession, all of them have different reasons but with the same effect, so it is
not that bad to face a recession because it is a business life cycle. It’s not true that COVID-19 is the only factor
that caused recession, maybe the largest one but not the only one.
 The Egyptian real estate market has been suffering from a recession that started about 4 months ago, which
means that it was there before COVID-19 with 3 months. This recession is mainly caused by an increase in the
supply of certain categories, and by the excessive price increase.
 On the other hand, whoever wants to buy an apartment for the purpose of housing (newlyweds for instant) will
do so, but the real effect is on those who were buying assets for an investment purpose, this client will pause his
saving path decision.
 For the time being, investing in Real Estate remains the most optimistic path, after the decision of the Central
Bank of Egypt to reduce interest rate on savings by 3% and the attractive offerings from the developers.
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Growth Rates
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 Real Estate slowdown is not new to Egypt. The market has witnessed a few ones before and proved resilient to
economic and political shocks over the past decade, including the global recession in 2008, the 1st revolution in
2011, the 2nd revolution in 2013, and the devaluation in 2016, though it never crashed.
 Boosted by strong demand, Egypt to become the world´s fastest-growing real estate market. With a bustling
population of over 100 million and the number of annual newly married couples (900K) compared to the supply
(650K) units has created a gap today that reached 3 million units which, translates into continuous demand on
residential properties.
 Real estate properties represent around quarter to third of the Egyptian families’ wealth at middle and highincome classes and even more than that for lower-income classes, as 86% of units purchases are either for
investment as hedging against inflation or for the next generations since prices are in constant increase.
 The Real Estate market in Egypt has been witnessing continued growth and solid appetite for investment in the
real estate market because this sector is relatively safe and the demand is always high. Real estate sector is one
of the cores of the Egyptian economy and development.
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Strong Economic Fundamentals to Support Speedy Recovery
The Egyptian government announced a series of
widely welcomed economic measures to help protect
the economy against the negative repercussions of
the coronavirus. Direct impact on the real estate
market likely to be short-term owing to precautionary
measures from the Government, including an
economic package worth EGP 100 billion to fund a
comprehensive coronavirus strategy, EGP 50 billion to
fund real estate development for middle-class through
banks, and EGP 20 billion from the Central Bank to
fund the stock market. There will be inevitable
impacts on economic growth, tourism, high-street
retail spends, and other sectors but there are longerterm outtakes such as accelerating trends within
flexible working, online retail and improving supply
chain. Like other regional markets, it’s still too soon to
tell the exact impact COVID-19 will have on Egyptian
real estate sector. However, we know that few areas
of the sector may be affected more than others.
Any disruption to the real estate market is likely to be
a near term delay or a knee-jerk reaction rather than a
fundamental downturn over the long term, due to a
well-developed infrastructure with huge investments
in roads, electricity networks and irrigation projects
during the past 5 years.

Central Bank announcements such as a decrease in
interest rates likely to positively affect the real estate
sector in the long run, as decrease in lending rate and
accordingly financing cost will:
 Encourage investors to shift to the real estate
sector due to the likely increase in real estate
valuation.
 Lead to better mortgage terms.
 The decline in the stock exchange coupled with the
decrease in interest rate will make the real estate
sector a more attractive investment option.
The Prime Minister has urged construction firms to
work at full power while taking the necessary
precautionary measures against the coronavirus
because the construction sector is feeding about 90
industries in the country and is the key for setting
production in motion in the face of an economic
slowdown caused by the virus. The government is
requiring construction companies to monitor their
workers’ temperatures and provide them with masks
and disinfectants.
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Situation Analysis of the COVID-19 impact on the Real Estate Sector
RESIDENTIAL

OFFICES



The types that have been hit hardest so far
are the second homes and luxury homes.





Buyers who are in secure jobs are actually
in an improved position because the
overall market is weaker and can easily
proceed with buying their needs.



Most office space is empty under social
distancing, but after the health crisis
subsides, offices will be occupied again. Yet
work-from-home shift (using technology like
Zoom and WEBEX) will stick to some degree,
and employers will consider a significantly
smaller office footprint in the future.

Whereas some other group of buyers who
are adopting a wait-and-see approach are
simply unable to buy due to reduced
income.



Also demand for co-working spaces might
decline significantly, as people will try to
avoid interacting with others in smaller
office environment. Operators of co-working
spaces will be obliged to innovate in order to
retain and attract new tenants.

RETAIL AND F&B


The negative impacts on retail are obvious
in the short-term, but the longer-term
impacts are less obvious. It is conceivable
that after the virus runs its course, the
retail sector will snap back, and the effect
on future retail and entertainment-related
development will be minor on the long run.



On the other hand, people are already
using online services to do their shopping
from home. But there is still a large
untapped market of people who have
never used online shopping.



This could be a tipping point that forever
alters some brick and mortar stores and
how they accommodate the online
consumer, and retailers must consider
store sizes, layouts, and pick-up points
when they design stores.

HOSPITALITY


Data shows severe impact of coronavirus on
global hospitality industry, and the metrics
are continuing to get worse due to the
ongoing pandemic of the coronavirus.

MEDICAL


Noticeable demand on medical sector, due
to the increased health awareness and the
corresponding desire to live more healthy.
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Listing some solutions while advising long-term measures developers can do:
 Interact with clients through video conferencing
and advanced online communication to sell
properties remotely (Virtual Sales), and videos
for construction updates (Virtual Site Visits).
 Keep engaging with the clients through social
media, especially the marketing campaigns that
acknowledges environment, humanity and real
communities.
 Change the language directed towards the
human masses when attempting to sell.

 Consider irresistible, creative and realistic
payment plans, and longer installments.
 Offers- such as free “post delivery” services, for
a highlighted period of time.
 Introduce practical sized units.
 Low interest rates is a key to convince the
buyers to invest in real estate market and an
ideal alternative to other investment options so
don’t take your property off the market now
more than ever.
 Keep an eye on the weekly purchase application
data, and watch for cancelations of purchase
contracts.
 Because of the previous recession caused by an
increase in supply, and excessive price increase,
it is the right time for a corrective approach
from the developer side and finding saving
solutions like solar energy and innovative readymade construction models.

 Consider preventive measures in the designs,
including automation and touchless technology
in the buildings (ex. voice-activated elevators,
automatic sliding doors, and phone-controlled
door locks).
 Re-modeling the ventilation system of the
building that involves air purification measures.
 Going to the horizontal cities will be the
attraction and the Unique Selling Proposition
(USP) of new developments, introducing clean
environment with fewer population densities.
 Top-down real estate redesign will have a
significant and gradual impact on how we
build, the materials we use, how we move and
interact with each other in public and private
places, and at the end what should the "space"
be and do for years to come.
 Be ready for the contact-free economy,
e-commerce was already purposefully and
visibly eating in sales of brick and mortar
stores. What the coronavirus has done is
accelerate the change in already established
shopping habits. Human contact will be
minimized but not eliminated.
 Target the real estate investors, as they have a
long-term vision and will find opportunities to
pick up assets at distressed prices, and with
financing rates lower than ever before.
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Development, Design and Construction Recommendations
In response to COVID-19, many developers are rapidly
rethinking their visions for the future of the real
estate environment. Projects under construction are
being re-designed and floor plans are being redrawn.
Hammer on the environment, its importance, its
unpredictable dominance and benefits. Capitalize on
the importance of being a part of the environment
and celebrating it through design rather than
conquering it with concrete.
Introduce natural materials infused homes, explore
recycled materials and put them to actual use in
construction.
Be “New World – Ready” by re-prioritizing the
development goals in light of the pandemic. (The
differently abled, Sustainability and eliminating any
classist barriers).
Pay attention to cost reduction in construction, which
can be achieved by some techniques:

Benefits of Value Engineering

 Reduces project construction cost
 Improves project schedule
 Simplifies procurement efficiency

 Value Engineering

 Use resources more effectively

 Material Management

 Reduces operation and maintenance cost

 Budgetary Control

 Improves workforce efficiency

 Cost Optimization Techniques

 Expanding new market by increasing functionality

 Cost Reduction Technique at Site

 Increases quality
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The Organization: Survival of the Adaptive
The future is not what it used to be, and we will witness new shape in the coming phases, as COVID-19 is a worldchanging event. Even when lockdown restrictions begin to ease, businesses will need to figure out how to operate in
new ways, not only with stronger balance sheets and effective actions to cut operating costs, but also will need to
rethink the business model. Much of the organizational thinking about COVID-19, and about crisis management in
general, has focused on preparation. Many companies, for example, have created risk management teams to develop
detailed contingency plans for responding to a pandemic. This is necessary but not sufficient. In the complex and
uncertain environment of a sustained, evolving crisis, the most robust organizations will not be those that simply have
plans in place but those that have continuous sensing and response capabilities.
Organization (1)

Organization (2)

Hierarchical

Networked

Centralized leadership

Distributed Leadership

Tightly coupled (greater interdependence among parts)

Loosely coupled (less interdependence)

Concentrated workforce

Dispersed Workforce

Specialists

Cross- trained generalists

Policy and procedure driven

Guided by simple yet flexible rules

Organization (2) is clearly better positioned to respond to evolving, unpredictable threats. Following a few basic crisisresponse principles is more effective than having a detailed plan in place. In fires, for instance, it’s been shown that a
single rule (walk slowly toward the exit) saves more lives than complicated escape plans do. That doesn’t mean
companies should not have comprehensive risk mitigation plans. They should be asking questions about their supply
chains and internal organization like, “What’s our response if one component goes down? What’s our response if two
components go down? Do we have redundant computer systems?” But just as important, companies need to ask,
“What real-time sensing and coordinating mechanism will we use to respond to events we can never fully anticipate?”.
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Companies shouldn’t rely solely on a specialized risk management team to see them through a sustained crisis.
Instead, they need to develop the ability to rapidly evaluate ongoing changes in the environment and develop
responses based on simple principles. This means that companies need a global network of people drawn from
throughout the organization that can coordinate and adapt as events unfold, reacting immediately and appropriately
to disruptions such as lapses in communication inside and outside the organization and losses of physical and human
resources.
This network needs to quickly cycle through a process of sensing threats, coordinating, responding, and then sensing
again. It needs to engage in creative and collaborative yet disciplined problem solving on the fly, even as members of
the crisis network move around or drop out.
A firm could establish a globally dispersed group with shifting membership that would devote, say, half a day every
other month to engaging in crisis simulations. The goal is not to create specific rules for responding to specific threats
but to practice new ways of problem solving in an unpredictable and fast-changing environment.
As for the two organizations described in the table in page 18, advantage in a crisis will go to the one that can leverage
its capabilities and cooperate with other members of the community, even competitors. Companies should think about
applying an open-source model to crisis response. Just as they invite partners and competitors to co-develop, they
should look at whether co-developed crisis responses would be better than proprietary ones. If they’d lose certain
capabilities in a crisis and competitors would lose others, are there mutually beneficial opportunities for collaboration?
Finally, many leaders think crisis management is not their job. That’s why they hired risk mitigation and security
experts. But creating organizations that are strong in the face of uncertainty requires a new mind-set—and that must
be driven from the top down. By developing a culture and mechanisms that support superior adaptive capability,
companies will inoculate themselves against a range of threats, not just pandemics. They’ll become more resilient and
competitive in the complex and uncertain business of business.
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S U S TA I N A B L E F U T U R E
THE UPCOMING LIFESTYLE

Real Estate will never be the same post COVID-19, and by 2050 the urban population will nearly be doubled, from
3.6 billion in year 2011 to nearly 7 billion capita. Thus, the world’s urban areas are already jammed and especially in
the developing countries facing shortages in clean water, electricity, and other resources that are vital to the support
of their excessive populations and fragile economies.
On that account, cities and human settlements must be made inclusive, safe and sustainable.
Although 10 years ago sustainability was introduced, yet it always remains a question of why has it been shelved.
So, what are the reasons behind this matter?
It was audible that the perception “sustainability costs more” remains a real barrier. In other words, becoming
sustainable will cost higher at first, but cost was not the main issue as businesses will spend money and lay out
capital, but only when it makes sense.
Yet, because they didn't clearly understand what it meant, and couldn't define a clear return on any 'sustainable'
investments they made, they abandoned the concept of sustainability.
Not to mention, fear of the unknown, where developers and organizations fear to take the first step of introducing a
new lifestyle/approach such as to design sustainable buildings.
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Sustainable cities consider the Social, Economic & Environmental factors referred as the 3 pillars of sustainability:

 Social: Health and safety, skilled workforce and supporting communities
 Economic: Jobs, assets, investment and wealth creation
 Environmental: Climate, water, natural resources, and biodiversity
Benefits of Sustainability
 Becoming sustainable means a reduction in energy usage
 More efficiency means less waste, which means less pollution
 Sustainable businesses attract better quality investments
 Sustainable practices usually mean an overall reduction of operating costs
 Earn some local credibility
 Position yourself as an industry and/or market leader by embracing sustainability

 Contributes to environmental efficiency through management systems

Recommendations for the Developers
Energy & Carbon Efficiency
Solar Panels: Creating electricity from sun rays, thus clean energy production.
Wind Turbine: Source of renewable energy, that reduces the use of fossil fuels.
Waste Management
Protects the environment, population’s health and reduces the cost of production of many products.
Stakeholder Engagement
By building environmental awareness, the community is further educated on the need and importance of
sustainability.
Responsible Use of Resources
Water Management could be one of the effective ways such as collecting rain water, as well as recycling.
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PROPTECH
TECHNOLOGY REVOLUTION
Real Estate in Egypt is a business dominated by
trends and fueled by hype. Developers have no
choice but to stay fresh and up-to-date in all their
approaches. With the global pandemic COVID-19,
people are more familiar working from home and
hooked with the social media 24/7.
The shift includes the real estate industry and setting
the path for the digital transformation. This digital
movement has already begun in many countries
abroad where people can buy a home without
leaving the couch, record data on their phone or
laptop and deal with the broker and bank through
apps or websites.
In the old days it was difficult to find real estate
information online or customers being able to buy or
DECISION
DRIVERS
rent a home online. Whereas, these
days people
are
ENCOURAGING
MOBILITY
forced towards social media and ecommerce to
keep
business ongoing.
Property + technology is the next move, by using
technology to improve the way to buy, sell, rent,
design, construct, and manage residential and
commercial property. “PropTech” is the magical
phenomena that will bring real estate forward and
with no stagnation. It will improve productivity &
profitability.
It has become an unstoppable and potent force that will transform the industry forever. In addition to the initiative
of central bank of Egypt to improve financial inclusion through financial technology, which is known as Fintech.
Facilitating the access of individuals and businesses, to the products and services of formal financial institutions,
transactions, payments, savings, credit and insurance at a reasonable cost and in a sustainable mode using mobile
phones.
What does PropTech mean?
Property technology or real estate technology is the use of
information technology (IT) to help individuals, companies,
landlords research, buy, sell and manage real estate using digital
innovation or platform (such as an application) to connect
processes for participants in all stages of the real estate market.
Imagine that one day your home buying is easy as your online
shopping!
The technology revolution is disrupting all industries and
presents huge opportunities to early adopters. However,
professionals and companies that are slow or resistant to change
risk being left behind and so the threat of becoming obsolete is
real. Developed countries use technology in construction which is
also known as Contech by using robots and drones, building a
hospital in 10 days as China did will not be an event.
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Advantages of PropTech
 Minimizing cost and resources associated with real
estate transaction by reducing paperwork
 Safe public health through less communication with
people especially nowadays
 Maximizing the transparency and efficiency in real
estate market
 Saving time and personalizing property management
 The availability of huge amount of data, data analytics
and artificial intelligence will reduce risks across the
industry and increase liquidity
PropTech Map Can Include:
 Online Agents
 Property Management Solutions
 Real Estate News
 Home Automation

 Aggregators

How Can Developers Gain ?
Developers can design their own application which will give their
prospect customers the following:
 The ability to watch master plan using virtual reality technology
 Connect with customer service through conference call for any
question 24/7

 Rentals

 Sign contract, pay deposit and installments and choose the
preferable payment plan

 Legal Work

 Follow up the updates about project construction

 Mortgages

 Make deals with banks for mortgage loans

 CRM Property Software

 Connect commercial and residential area for gated community
as residents place online orders through app with special
discounts

 Big Data
 Virtual Reality

Recommendations To Increase PropTech Collaboration

The Changing Order of Real Estate

 Creating new boards or committees related to digital
transformation

Yesterday

 Educating themselves on the benefits and value of technology
 Hiring experts who can take the business forward; running
pilots, experimenting and learning
 Rooting digital transformation into the culture of the business

Real Estate

People

Today

 Allocating budgets for digital and PropTech collaboration;
seeing these as investments, not costs
 Co-creating solutions and cooperating with peers on digital
roadmaps for property companies. Providing sandbox locations
for PropTechs to test solutions

Technology

Technology

People

Real Estate

 Investing in start-ups or setting up presences in incubators or
accelerator centers, to seek out and fund PropTechs
The future possibilities are still in their infancy. The internet uprising how developers can connect with buyers by
location data enabling them to ping property details to potential buyers in a given area, or an interactive window
displays that transfer property details to the potential buyer’s phone instantly. All activities leading to huge data
supply information and knowledge allowing decisions whether to buy or to sell properties. Buildings with
PropTech will be associated with quality and value than buildings that are not provided with PropTech.
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Observed Human Mass Behavior
Noticeable Behavior And Tendencies

The Change in Housing Post COVID-19

Along a specific tier of individuals, specifically those
who own second and third homes, the inclination is
towards moving temporary outside of the city and
towards summer or winter houses.
Many confirmed healthy families moved to Sokhna
and other beach-side destinations to wait out the
pandemic. Deemed a good decision, this indicates a
general sense of discomfort individuals suffer from in
crowded cities.
During the COVID-19 Pandemic
Through out the process of observing the path of the
virus, second homes became a safe haven for many
individuals of variant age groups, away from social
gatherings and city population.

Post COVID-19 Estimate
Individuals may have experienced a different taste
and use to their second and third homes which will
push the masses towards considering moving to areas
with cleaner air and almost non existent pollution,
making safety and well being a priority over
commuting.
The COVID-19 pandemic will raise the demand on said
areas.

Humanity is facing a collective new challenge
unprecedented in our lifetime. One of isolation, driven
by self-quarantine, for a period unknown. It is a social
experiment with no predictable outcome. But one
constant in the equation is architecture.
With over half the world’s population inhabiting cities or
densely populated areas, billions of people are currently
residing in small spaces, disconnected from one another
by brick, concrete and steel. The social housing
experiment of the 1950s and 60s created a new
architectural typology, which was compounded by an
underlying social construct, driven by capitalism, that
told us to mind our own business.
Somehow, during the age of high rises that followed,
turned this idea of isolation into a status symbol, as
private penthouses, accessed by private elevators, today
float high above the city streets. It is our design
intention to use architecture to bridge communities and
create spaces for connection that were lost in the
decades of urban planning, where the rush to
accommodate took priority over the need to assimilate.
With higher awareness towards a better environment
and more importantly being a part of it and residing in
homes that celebrate nature rather than conquer it.
accordingly we urge the urgency for offering bigger
lands by the government, and revising the development
rules for less density.
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How Real Estate Agents Can Connect with Clients from Afar
The Ancient Art of Phone Calls

Be a Guiding Light Via Blogging

Cell phones are the mighty tool for managing
business! With other communications tools like
texting, emails and social media, real estate agents
may not turn to calls as often but should never fall out
of the habit of making check-in calls to their sphere.
It’s a way to be personal and strengthen relationships,
but from afar – it also allows agents to gain
meaningful and personalized feedback, questions and
concerns. It’s one of the best ways to understand how
clients may be feeling or remind past clients that their
agents care to connect with them, directly.

One of the wonders to come from the digital age is
blogging! Blogs have become an easy and accessible
outlet from which to share one’s voice, interests and
information – with full control. Blogs can cover a vast
variety of topics or serve just one niche. They can be
geared to large audiences or cover a specific
community. For these reasons, blogs have become an
ideal communication tool for industries, businesses
and real estate agents! As a real estate agent, using a
blog to connect with your sphere is a great way to
serve as a resource, engage your audience and create
shareable content.

Maximize the Use of a CRM Tool

CRM tool for real estate agents can serve as a great
instrument to increase productivity and improve
services in a variety of ways. It’s certainly an essential
tool to manage one’s contacts and communications.
The ability for a real estate agent to integrate their
contacts with scheduling and email alert systems
provides an effective way to track and connect with
one’s sphere. Real estate agents should maximize the
use of their CRM to send important real estate news
and market updates to their clients, helping to keep
them informed and engaged, regularly.

Get Creative on Social Media
Very likely, the most dominant tool used for personal
and business purposes is social media. Beyond its
advertising capacity, it allows real estate agents to
promote their businesses, market their listings, and
serve as sources of information by quickly providing
updates to their audiences. At its core, it’s a great
way to interact with the world in versatile and
creative ways, from hosting live Q&As to sending
direct message. It’s also a great way for agents to
increase and capitalize on the reach of their message.

Staying connected to clients is crucial, whether
you’re checking in on them with a market update
or guiding them through an unexpected situation.
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6 Tips for Productivity When Working from Home

Create a Workspace and Keep it Tidy

Dress for Success

First, create a designated workspace that you can call your
office and in which you keep your work. This helps to
make the distinction between where you work and where
you live. Make sure to keep your workspace organized and
keep your essentials at hand, notes, office supplies, water
and snacks. This helps you focus and avoid getting up to
find things constantly, which can lead to more
distractions.

While you may not want to dress in a full suit or in
business wear, getting out of your pajamas helps you get
into a productive and more energetic mentality. For
example, dressing in your workout clothes can help you
feel more active. Dress professionally for your video calls,
it reminds your clients and colleagues that you’re always a
professional on your A-game.
Coordinate “Do Not Disturb” Times

Stick to Your Regularly Scheduled Programming
Try to keep your normal routine and schedule in place.
Use the time you would normally take to commute to do
something for yourself, make a good and healthy
breakfast, take a shower to ready you for the day, or walk
the dog a little longer. Some professionals may already be
accustomed to flexible schedules. But, if you must spend
more time at home than normal, find ways to supplement
what you would be doing, like expanding your social
media marketing skills or attending a web-based seminar.
Remember to Get Fresh Air
Productivity doesn’t occur from non-stop, limitless hours
of work. Sitting at a desk for extended periods of time can
be detrimental to your health. Working past your normal
office hours can be easy when you’re at home, but it can
also lead to exhaustion and loss of sleep. A healthy
balance is vital to ensuring productivity and efficiency! Use
your break time to step out and get fresh air or even your
normal commute time home, for a quick walk.

For those who aren’t working from home alone, it is useful
to coordinate “do not disturb” hours with those living in
your household. That could mean creating a schedule
around your workload or organizing your workload around
their schedule. Find what works best for you. Also, create
the Zen space that helps you to concentrate, this doesn’t
always mean working in silence, especially when external
noises may be inevitable. Consider noise cancelling
headphones, calming sound effect apps or maybe
instrumental music online. For example, Spotify offers
Focus Music Stations with a variety of sounds.
Stay Connected
Keep in touch with your clients and colleagues by
recognizing the best platforms to reach them. From
Microsoft Teams, Zoom, WEBEX or Skype to social media,
there are numerous platforms that facilitate
communicating, sharing files, creating appointments and
virtual meetings. The key is to identify your goals and the
best format to connect with the desired audience.
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